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Safely Engaging Voters: 
Lessons Learned



Why VR During 
COVID-19?
• Your vote is your voice
• Representation can’t wait
• Dispel myths about 

homelessness/criminal 
records
•Might not be asked elsewhere
• Influence COVID-19 response 
• Shape recovery



Partnerships and 
Strategies
• 18 volunteers did in-person and remote outreach 

(using Hustle and VAN calling and texting)
• CRC/Participation Project volunteer and staff 

assistance
• In-person outreach at:

• Renaissance Downtown Lofts
• Stout Street Health Center
• Fort Lyon
• CCH Protective Action sites
• Urban Peak
• The Gathering Place
• The Coliseum
• 48th Ave. Shelter

• Post cards for all CCH residential sites, posters at all 
CCH locations, QR codes

• GOTV (also related to Denver measure 2B)



Protective 
Measures
• Masks, hand sanitizer, 

painters tape to mark 6ft, 
extra tables for space, 
sanitizing wipes for 
tablets, pens to keep
• Efforts largely met with 

gratitude, high level of 
interest, some fear
• Worked around (and 

WITH!) triage and 
emergency shelter efforts



Looking Forward
• Elect individuals who support expanding housing and homelessness 

resources/protections 
• Once-in-a-lifetime opportunity to influence use of stimulus dollars
• Engage clients and residents in VR/GOTV work
• Harness energy from 2020 efforts 

CONTACT:
Aubrey Hasvold
Advocacy Program Director
Colorado Coalition for the Homeless
ahasvold@coloradocoalition.org
(970) 412-1177

mailto:ahasvold@coloradocoalition.org


Voter Engagement 
with Georgia ACT

Dr. Bambie Hayes-Brown



About Georgia ACT
Who We Are

Georgia Advancing Communities Together is a statewide membership organization which 
represents the state’s nonprofit housing and community development organizations.

Mission
To build, support, and inform a statewide network of thriving organizations, professionals, and 

individuals advancing equitable housing and community development.

Vision

All Georgia families have safe & decent housing in vibrant neighborhoods.

ACT Connect! ACT Advocacy! ACT Capacity! ACT Engagement!



Reaching voters in South GA - Challenges

● Community Trust 
● Lack of understanding rural & southern GA
● Geographical distances
● Fear



Reaching voters in South GA – 2020 Strategy

● Trusted Partners/Faith-Based Collaborations
● Research common interests across demographics
● Grouping of five counties
● “Underground Railroad” System, Security, PPE, Outside Events



3V Liberation Tour 2021
● 42 Georgia cities Votes, Vaccine & Vision
● Interest in elections, meeting people where they are
● Partnerships & coordination with community festivals
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we use insights from the behavioral sciences 
to design solutions to some of the world’s most 

persistent social problems

What is             ?

Started in 2008 out of a 
small office at Harvard

Now the largest applied 
behavioral science firm in the US

Conducted over 250 
projects in 45 countries
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THE VOTER INNOVATION LAB

We’re using behavioral science to achieve 
a vibrant, multi-racial democracy in the 
United States. 

Identify psychological and contextual barriers to voting

Design solutions that equitably empower voters

Scale solutions with partner organizations and officials 
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Ethics USA

1. VOTING SHOULD BE EASY

2. VOTING SHOULD BE MEANINGFUL

3. VOTING SHOULD BE SAFE

Three conditions should be met for every voter:
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A CAUTIONARY TALE…
People need consistent signals to acclimate to new behaviors
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IN 2020, WE DESIGNED SOLUTIONS TO MEET THE 
CHALLENGE OF THE MOMENT 

www.ideas42.org/voting
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CLEAR COMMUNICATION REDUCES UNCERTAINTY

Timely
• Reach out to voters when they can act

• Highlight key deadlines

Clear
• Remove irrelevant options

• Tell voters costs and benefits

Actionable
• Give voters a checklist

• Reduce hassles

Supportive
• Normalize help-seeking behaviors
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MESSAGE TO CA VOTERS ENCOURAGED ACTION
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VOTER BEHAVIOR SPIKED IN LINE WITH OUTREACH
Ballot Tracking Sign-up Email
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MAKE SAFE VOTING AN EXTENSION OF EXISTING 
BEHAVIORS
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SOCIAL PROOF IS A POWERFUL TOOL TO PROMOTE 
SAFE BEHAVIORS

A few tips to keep in mind:

• Make the right behaviors visible

• Find the relevant peer group

• Deliver the information when voters 
can act
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GET AHEAD OF MISINFORMATION THAT DISTORTS 
PERCEPTIONS

People may be led to believe that the 
risks to voting are greater than they 
really are. 

• Proactive information can mitigate 
the impacts of misinformation

• Trusted messengers can break 
through the noise
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SHOW DON’T TELL (WHERE POSSIBLE)

1

2

Trusted messengers should: 

Post pictures to show others 
what to expect when voting

Share specific features that 
make them feel safe when 
voting

3 Assure and encourage others to 
follow their lead and vote



Question & Answer



Thank you for joining us!

Please take a brief survey 
to provide us feedback.

You will receive a follow up 
email next week with 
recording and slides.

@npvote

/nonprofitvote

Find us on social:


